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NCA Supports Enactment 
Of Color Additives Bill 


Enactment of a color additives bill 
similar in scope to the Food Additives 
Amendment of 1958 was supported by 
the National Canners Association in 
testimony February 10 before the 
House Interstate and Foreign Com- 
merce Committee. 

At the same time, the Association 
“believes that S. 2197 and H.R. 7624, 
as now drafted, go far beyond the an- 
nounced objectives they are purport- 
edly designed to attain,” NCA Counsel 
H. E. Dunkelberger, Jr., reported. 
“They would broaden the licensing 
concept to many substances long rec- 
ognized as safe for use, and concerning 
which no question of safety has been 
raised. And they would incorporate 
into a measure designed to assure 
public safety, tests that have nothing 
to do with safety.” 

The following is a summary of Mr. 
Dunkelberger’s statement: 

“The National Canners Association 
supports the enactment of a color acl- 
dlitives bill in this session of Congress, 
but believes such a bill should accord 
's much as possible with the provisions 
the Food Additives Amendment of 

958. In three major respects the pro- 
color additives bills—S. 2197 
id H.R. 7624—differ with the prin- 
ples adopted in the Food Additives 
nendment. These points are de- 
‘iled in our statement before the 
mittee, but may be briefly sum- 
‘rized as follows: 


sed 


“The definition of color additives in 
¢ proposed bills goes far beyond 
iat is required, and includes within 
coverage many substances specifi- 
ly exempted in the Food Additives 
aendment. We believe that the Col- 
\dditive Bill should not cover natu- 
| substances used in foods for some 


purpose other than coloring, nor sub- 
stances now in use and concerning 
which no question of safety exists. 
This objective can be accomplished by 
equating the definition of color addi- 
tives in the bill to the definition of 
‘artificial coloring’ that is presently 
contained in the FDA Regulations, 
section. 1.12 (a) (2), and by specifically 
excluding from its coverage those sub- 
stances that are generally recognized 
as safe. 

“A second objection is that although 
every justification given for the pro- 
posed comprehensive government con- 
trol relates to factors of public safety, 
the bills include provisions under 
which the Secretary is authorized to 
make economic determinations, having 
nothing to do with the question of 
safety. Specifically, before the Secre- 
tary may license a color additive. he 
must find that it (1) is ‘suitable for 
use,” (2) will not ‘promote deception’ 
of the consumer, and (3) will ‘achieve 
the intended physical effect.’ These 
economic determinations, relating to 
functional value rather than safety, 
have no place in a public health meas- 
ure, and are best governed by the 
adulteration and misbranding provi- 
sions of the basic Act. This can be 
accomplished by striking the term 
‘suitable’ throughout, and by eliminat- 
ing the references to ‘intended physical 
effect’ and deception or misbranding. 

“Our third objection is that the com- 
prehensive system of provisional list- 
ings, which would be in effect for at 
least 214 years, specifically excludes all 
the procedural safeguards contained in 
the basic Act. We believe that this 
exclusion should be eliminated, and 
that the provisional listing section 
should provide for notice, hearings, 
findings and judicial review.” 


INDUSTRIAL WASTE SYMPOSIUM 

The technical staff of the Maryland 
Water Pollution Control Commission, 
and the Commission Chairman, 
Maurice Siegel, of the consultant firm 
of Strasburger & Siegel, Inc., will hold 
a symposium on industrial waste con- 
trol in the Auditorium of the Stu- 
dent Union Building at the University 
of Maryland, College Park, on March 
3, 1960, beginning at 10:30 A.M. and 
ending at 3:30 P.M. with a break in 
the session for lunch. Mr. Siegel states 
that the purpose of the symposium is 
to cooperate with, and to help all in- 
terested parties. The food processors 
of Maryland, as well as.other indus- 
tries, that are faced with water pollu- 
tion problems are invited to attend. 
The symposium will include discus- 
sions on State standards for water pol- 
lution control, sources and characteris- 
tics of waste, waste surveys, in-plant 
waste control procedures, waste han- 
dling and treatment methods, and 
maintenance and operation of treat- 
ment devices. There will also be a 
panel discussion of water pollution 
problems and solutions, providing an 
opportunity for all attending to obtain 
‘such information and assistance as they 


may desire. 


Change in Date—Last week it was 
announced that the American Sanita- 
tion Institute would hold a one-day 
Sanitation Seminar or Clinic in coop- 
eration with the Louisiana State Board 
of Health, Division of Food and Drugs 
in New Orleans, Louisiana, on March 
24. It has now been necessary to 
change the date for the Sanitation 
Seminar to March 31, 1960. As origi- 
nally planned, the Seminar will be 
held in the new Louisiana State Of- 
fice Building in the new Civic Center 
in New Orleans. 

Ozark Canners, Processors, Brokers 
& Supplymen’s Association will hold 
its Annual Meeting at the Colonial 
Hotel, Springfield, Missouri, on Fri- 
day, February 26. 
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Illinois Canners Association, at the 
Annual Business Meeting held in Chi- 
cago on February 5, elected the follow- 
ing officers and directors: L. W. Berg- 
strom, Illinois Canning "Company, 
Hoopeston, President; H. E. Larkin, 
Rochelle Asparagus Company, Ro- 
chelle, Vice President; 
Jones, Streator, continues as Secretary- 
‘Treasurer. 

Directors elected are: L. W. Berg- 
strom; R. D. Herdman, Green Giant 
Company, Belvidere; S. N. Petersen, 
California Packing Corporation, Ro- 
chelle; R. E. Schlecht, Rossville Pack- 
ing Company, Rossville; C. L. Sup- 
piger, Brooks Foods, Inc., Collinsville: 
R. H. Truitt, Princeville Canning 
Company, Princeville; and F. E. Wil- 
liams, Libby, McNeill & Libby, Chi- 
cago. 

Supermarket Institute will hold its 
23rd Annual Convention in Atlantic 
City, May | to 4, 1960. 


Cranberry Products, Inc., (Eagle 
River, Wis.) is introducing three new 
products this season, Whole Maraschi- 
no Cranberries, Sliced Maraschino 
Cranberries, and Cranberry Chili 
Sauce. The sliced and whole mara- 
schino cranberries will be packed in 
retail sizes for the consumer, and will 
also be packed in institutional size 
jars, half gallons and gallons. 


Richmond-Chase Company (San Jose, 
Calif.\—Ronald M. Naess, 35, with 
Richmond Chase for the past several 
years, has been elected vice president 
in charge of sales succeeding J. R. 
Braden, who is retiring after 16 years 
with the company, and for more than 
40 years associated with the California 
canning industry. The announcement 
was made by Burnell Richmond, pres- 
ident of the firm. Other changes an- 
nounced are: E. N. Richmond, II, sales 
manager for advertised brands; E. L. 
Stroud, export sales manager; FE. A. 
Meyer, vice president Eastern Divi- 
sion; D. P. Anderson, Mid-Central Di- 
vision; E. E. Brooks, Southwest Divi- 
sion; H. C. Carman, Southeast Divi- 
sion; and J. H. Babb, San Jose Con- 
trol Center. 


Consolidated Foods Corporation— 
Herbert K. Cummings, for more than 
15 years associated with Consolidated 
Foods in various capacities, has been 
appointed president of Consolidated’s 
International Division with head- 
quarters in San Francisco, succeeding 
M. M. Horn, who died suddenly on 
January 22 while on a business trip to 
Chicago. 


and W. D.- 


Durkee Famous Foods—Frank J. 
Daniels has been appointed to the 
position of marketing director of the 
Durkee Famous Foods Division of The 
Glidden Company, with headquarters 
in Cleveland. Mr. Daniels was former- 
ly advertising manager of the Durkee 
Division. As marketing director he will 
be responsible for developing market- 
ing plans for the entire five plant 
Durkee organization, establishing mar- 
keting objectives and the directing of 
all marketing research. 

International Labor Organization 
with offices at 917—15th Street, North- 
west, Washington 5, D. C., is seeking 
the services of an expert in the pro- 
duction of canned meats to go to Yu- 
goslavia on a four month's mission. 
The assignment will be under the ex- 
tended program of technical assistance 
of the International Labor Office, a 
specialized agency of the United Na- 
tions. Full information may be ob- 
tained from ILO at the above address. 


A. W. Nygren & Associates—Alex N. 
Mever, former Wisconsin canner, who 
operated Fredonia Canned Foods at 
Fredonia, Wisconsin, for 15 years 
prior to 1954, and who since that time 
has been in the food brokerage busi- 
ness in Chicago, has joined A. W. 
Nygren & Associates, Chicago 
brokers. 


food 


Walter A. Bonvie, advertising direc- 
tor for Minute Maid Corporation since 
November 1957, has been chosen by 
the Advertising Club of Orlando, Flor- 
ida, to be the first recipient of its Sil- 
ver Medal Advertising Award, co-spon- 
sored by the Advertising Federation of 
America and Printers Ink magazine. 
Mr. Bonvie was selected by a special 
committee of the Club on the basis of 
his creative ability, personal qualifica- 
tions, and contribution to his company 
and to the advancement of advertising. 
The Award was presented at a banquet 
on February 17. 


Pet Milk Company—David T. Ditt- 
man, affiliated with the company for 
the past 15 years, has been appointed 
to the newly created position of Con- 
tract Sales Manager, Food Products 
Division of the Pet Milk Company 
with headquarters in the St. Louis gen- 
eral offices. Donald R. Davis, formerly 
Division Pet-Ritz supervisor in Chi- 
cago, has been appointed to the head- 
quarters staff of the Product Manger 
Frozen Foods, with headquarters in St. 
Louis. 


Dole Corporation is the proposed 
change in name of the Hawaiian Pine- 
apple Company, upon which stock- 
holders will vote at the company’s an- 
nual meeting in August. A two-thirds 
affirmative vote of outstanding stock 
is required to approve the change. ‘The 
new name will feature the Dole brand 
name by which the company is best 
known, and eliminate the confusion 
which has been existing between the 
identities of Dole and the Hawaiian 
Pinapple Company, it is believed. 


DEATHS 

Lawrence P. Money, 62, 42410 Park- 
hurst, Plymouth, Michigan, supervisor 
of the cannery at the Detroit House of 
Correction, and prominent in many 
local groups, died on Sunday night at 
his home in Plymouth after an illness 
of about five months. Mr. Money had 
been in the canning business since 
1922 except for 1949 when he was 
chief clerk of the Highway Depart- 
ment in Indianapolis. He had for 
many years regularly attended national 
and state canners conventions and had 
many friends within the industry. He 
was a member of the Old Guard So- 
ciety. He is survived by his wife, Mar- 
jorie, and a brother, Fred of Thoro- 
fare, New Jersey. He had lived at 
Plymouth since July 1952. 


CALENDAR OF EVENTS 


FEBRUARY 22-24, 1960 — CANADIAN 
FOOD PROCESSORS ASSOCIATION, Annual Con- 
vention, Seigniory Club, Montebello, Que- 
bec, Canada. 


FEBRUARY 25, 1960—sNAP BEAN DAY 
for Processors and Growers, University of 
Maryland, Student Union Building Audi- 
torium, College Park, Md. 

FEBRUARY 25-26, 1960—NeEW JERSEY 
CANNERS & Freezers Fieldmen’s School, Col- 
lins Auditorium, Blake Hall, College of 
Agriculture, Rutgers University, New 
Brunswick, N. J. 

FEBRUARY 26, 1960—ozARK CANNERS, 
Processors, Brokers & Supplymen’s Asso- 
ciation, Annual Meeting, Colonial Hotel. 
Springfield. Mo. 

FEBRUARY 26-27, 1960—vircINIA CAN- 
NERS ASSOCIATION, 52nd Annual Convention, 
Hotel John Marshall, Richmond, Va. 


MARCH 3, 1960—Maryland Water Pol- 
lution Control Commission, INDUSTRIAL 
WASTE SYMPOSIUM, Auditorium, Student 
Union Bldg., University of Maryland, Col- 
lege Park, Md. 

MARCH 3-4, 1960—PENNSYLVANIA CAN- 
NERS ASSOCIATION, Canners Workshop, 
Allenberry Lodge, Boiling Springs, Pa. 

MARCH 6-10, 1960—NATIONAL ASSOCIA- 
TION OF FROZEN FOOD PACKERS, 19th Annual 


Convention & Exposition, Conrad Hilton 
Hotel, Chicago, 
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| AMERICAN CAN COMPANY 


FROM PLANNING... 
TO CANNING ! 


THE FINEST 
CONTAINERS 
AND SERVICE 
COME FROM 

CANCO! 


Canco service starts long before production. Canco oper- 
ates the world’s largest food research laboratory and has 
unmatched experience in canned food product formula- 
tion. Canco agronomists can tell you what grows best... 
where. Technical Service people are ready to act as your 
consultants on the proper use and formulation of raw 
materials, canning methods and equipment, quality con- 
trol, or any problem relating to the canning procedure. 


Canco’s can-handling and plant layout engineers are 
available for assistance. They are experts in increasing 
speed and efficiency within your plants. 

A staff of professional home economists is available to 
help you develop new products, evaluate proposed or 
existing products and to develop recipes. 

The aim of Canco service is to produce containers that 
promise you better packaging, fewer production stop- 
pages, lower packing costs. That means a better product 

.. more profits for you! > 


MAN FoR 150 
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NEW YORK MARKET 


Major Items Show Strength—Buyers 
Cover for Nearby Needs—Dollar-and-a- 
half-Tomato Market Foreseen—Citrus 
Advances Hold. 


By “New York Stater” 
NEW YORK, February 19, 1960 


THE SITUATION.—Strength in 
major canned vegetable items and a 
firming market in canned citrus fur- 
nished much of the week’s news in 
trading here. Tomatoes and corn in 
particular continue on the upbeat, al- 
though it is evident that canners are 
keeping the market closely in check 
and advancing only when it appears 
probable that higher price levels can 
be sustained. More demand is de- 
veloping in canned fish as the Lenten 
season nears, but canned fruit trading, 
aside from citrus, remains on the slow 
side. 


THE OUTLOOK.—Buyers are 
covering for prompt and nearby needs, 
but are not going out on a limb in- 
ventory-wise even where it appears 
likely that higher prices or supply 
shortages are in the offing. Tight 
money, of course, is at the root of 
this situation, in which many of the 
accepted market practices must go by 
the board as the need to maintain a 
liquid working cash position becomes 
paramount. 

TOMATOES.—Predictions of a 
$1.50 market for standard 303s 
tomatoes are being heard in many 
quarters of the market as the price 


upturn continues, Canners in the tri- 
states are firm at $1.05 minimum on 
standard 1s, with $1.0714-$1.10 the 
asking range in many cases, while on 
303s business reportedly is being done 
at $1.40, with further rises in the 
cards. Canners are now quoting 
standard 214s at $2.15, with 10s gen- 
erally commanding $7.25 minimum, 
all f.o.b, tri-state canneries. Florida 
canners are offering tomatoes only in 
a limited way, with standard Is $1.05, 
303s at $1.40 and 10s $7.25, f.o.b. 
Florida canneries. Midwest tomato 
canners are generally firm at $1.40 on 
standard 303s, with. supplies at $1.35 
apparently out of the picture. 
PEAS.—Canners are endeavoring to 
work canned pea quotations to higher 
levels, but it is a hard pull. Standard 
Alaskas are still available in the mid- 
west at $1.10, with eastern canners 
confirming business on standards at 
the $1.15 level. More buying interest 
is developing with chains and supers, 
who see standard peas a good “leader” 
in canned food departments because 
of the relatively low shelf prices made 
possible by a $1.15 cannery basis. 


BEANS.—Continued strength is re- 
ported in green beans, with canners 
in the East generally firm at $1.15 
for standard cut 303s, although this 
price may be shaded in an occasional 
transaction. Fancy cut green 303s are 
held at $1.40, with fancy French style 
strong at $1.50. Wax bean prices are 
strengthening as canner stocks become 
more depleted. 


All New 


Scott VIBRO-LUX 
SEPARATING UNIT 


Put this SEPARATOR on your production line— 


Variable speed from 900 to 1000 
vibrations per minute! Removes 
water, most splits and skins, and 
spreads commodity evenly over the 
screen (ideal for use ahead of 
inspection table). Hickory slats 
absorb vibration . . . no carry- 
through to floor! Feed height 22”, 
discharge height 16!/2”. Longer 
legs available. 


Write, wire, phone— 


COMPANY 


1224 Kinnear Rd. @ Columbus 8, Ohio 


MARKET 


CORN.—It is becoming more of a 
sellers’ market in corn, in contrast to 
conditions which prevailed not too 
long ago. Standard crushed is strong 
at $1.15-$1.20 in the East, with extra 
standards generally held at $1.25 and 
fancy at $1.40. Midwestern corn can- 
ners are endeavoring to maintain 
standard 303s at $1.15 and fancy at 
$1.40, but offerings of the latter at 
$1.35 continue in the picture. 

KRAUT.—To the surprise of no 
one, kraut prices have continued on 
the upbeat, and 2Y%s have now 
reached a range of $1.90-$2.00, with 
canner offerings by no means heavy. 
No 10s are quoted all the way from 
$6.50 to $6.80 f.o.b. canneries in New 
York State and the Midwest. 

CITRUS.—The price range’ on 
Florida citrus is narrowing as the low 
sellers move their prices up following 
advances by major packers marketing 
under nationally advertised brands, in 
response to a continued good move- 
ment into distribution channels and 
a rising production costs schedule. 
Minimum prices find sweetened orange 
juice 2s at $1.35, with natural at 
$1.55, while 46-ounce lists at $3.05 
and $3.60, respectively. Blended juice 
is quoted at $1.30 for sugar-added and 
$1.3714-$1.40 for natural 2s, with 46- 
ounce at $2.90 and $3.15. Natural 
grapefruit juice is held at $1.2714-$1.30 
on 2s and $2.85 on 46-ounce, with 
sweetened at $1.20 and $2.65, respec- 
tively. These are minimum prices; 
many canners list at quotations well 
above the foregoing. Fancy grapefruit 
sections are quoted at $1.70-$1.75 on 
303s, with citrus salad 303s holding at 
$2.75, all f.o.b. Florida canneries. 

WEST COAST FRUITS.—A little 
pick-up in demand for choice pears is 
reported, with the market on the 
coast holding at $2.05 for 303s and 
$3.15 for 21%: Movement in 
peaches, both clings and frees, con- 
tinues fair, with the market steady . . . 
A little buyer interest is reported in 
fruit cocktail, but mainly in small lots 
for fill-in purposes . . . Fruits-for-salad 
are strong, but in only limited demand 
at the moment. 

SALMON.—Reports from the 
Northwest indicate that canners are 
getting closer to a sold-out position 
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on a number of top grades. It is not 
so much a matter of price as supplies 
on high-grade salmon, but buyers are 
operating cautiously and are not dis- 
posed to add substantially to inven- 
tories because of current high values. 


CHICAGO MARKET 


Strong Market Across the Board— 
Warehouse Space at Straining Point— 
Many Holes in the List. 


By “Midwest” 
February 18, 1960 


THE SITUATION.—Local vege- 
table canners still report very heavy 
shipments althrough Chicago  distri- 
butors are beginning to tighten up 
somewhat on orders being placed for 
prompt shipment. This is only na- 
tural, however, as all buyers here have 
been buying heavy the past few weeks 
in the face of advancing prices all 
across the board. Now the time has 
come for a bit of digesting as ware- 
house space and financing both are 
close to the straining point. 

Any temporary lull is very unlikely 
to effect the very strong markets now 
prevailing. Business at the retail level 
is good and unsold stocks still in- 
canner’s hands are either normal or 
less than normal and in some cases 
they are extremely short. Kraut, beans 
and tomatoes have led the parade 
lately as canners report the heaviest 
shipments in years. Prices have been 
moving up steadily and in the case of 
kraut and beans they have moved up 
sharply. In the fruit line, citrus has 
been in front all the way and _ if 
current reports from Florida can be 
believed, prices are going still higher. 
rhe trade here have not hesitated and 
they are well stocked with all varieties 
of citrus and report it is moving ex- 
ceptionally well to the consumer. 

GREEN AND WAX BEANS.— 
Canners with any kind of a following 


are so well sold that current spot lists 
have little of interest left on them. 
Offerings of wax beans are just about 
non-existant and it’s still a long ways 
to new pack. Those buyers who have 
a commitment with established sources 
of supply are paying more money for 
beans but they at least are assured of 
some kind of continuous supply. 
Those who did not cover earlier are 
going to have tough sledding from 
now until new pack. It would be 
impossible to buy any kind of a com- 
plete assortment from any one canner 
today on the open market. The 
shopper is facing a rather discourag- 
ing future for the next four or five 
months. 

TOMATOES.—Distributors here are 
buying tomatoes a lot more aggres- 
sively than they have at any time 
since the pack began last fall. Stand- 
ard 303s are going at no less than 
$1.40 with extra standards now at a 
bottom of $1.50. Standard ones can 
still be purchased at $1.00 but avail- 
able supplies are growing short. The 
same grade in 214s is at a bottom of 
$2.25 while tens are held at $7.75 
to $8.00. Local buyers cannot look to 
other producing areas for cheap 
tomatoes as even southern canners 
are strong at $1.30 to $1.35 for stand- 
ard 303s. 

BEETS.—A smaller pack of beets in 
Wisconsin has put a firm bottom on 
this market and the trade are finding 
there are no bargains available. In 
fact, certain items such as #10 salad 
sliced and #10 diced along with some 
counts of whole beets, are very tough 
to find. Fancy sliced are holding firm 
at $1.10 for 303s and $5.00 for medium 
sliced tens and $5.50 for small sliced. 
Salad sliced in 303s can be had at 
$.95 but tens are strong at $4.50 and 
many canners have nothing to sell on 
the open market. 


CARROTS.—Local processors have 


not tried to advertise the fact that 
carrots were short but buyers here 
were convinced of that fact some time 
ago. As a result, shipments have been 
heavy and many canners now cannot 
accept further business. Distributors 
will therefore be forced to look to 
Texas for additional supplies at prices 
which will obviously be higher than 
usual. At present, local stocks of fancy 
diced are selling at $1.1214 for 303s 
and $5.50 for tens where they can be 
found and this is getting to be a 
real problem. 


PEAS.—This market still shows all 
kinds of signs of moving to higher 
levels but the going remains slow. 
There has been considerable trading 
on lower grades of tens both in 
Alaskas and sweets although this situ- 
ation seems to be correcting itself. 
Standard 303s are commanding more 
money with most canners now up to 
$1.15 although there are still oc- 
casional offerings at $1.10. Fancy sweets 
are lagging at $1.25 but may be helped 
by the higher prices now effective on 
standards. Fancy three sieves are usual- 
ly quoted at $1.45 and $8.25. 


KRAUT.—An item that has had the 
trade’s close attention for the past 
several weeks and one which is in 
very short supply. Sales and shipments 
into this market have been very heavy 
with no additional purchases as yet 
at current levels. However, pork con- 
tinues cheap and this always sells 
kraut. Right now fancy kraut is held 
at $1.90 for 214s, $1.3714 for 303s and 
$6.40 for tens. 

CITRUS.—Chicago distributors all 
covered heavily on citrus in the face 
of advancing prices but are now ex- 
periencing difhculty in getting orders 
shipped on time. Normally, they 
wouldn’t care too much when buying 
ahead as they have but now shipments 
are not keeping up with current heavy 

(Continued on page 8) 


Make It a 


Whatever your needs state them in 
the CLASSIFIED ADVERTISING 
pages of THE CANNING TRADE 


Quick Results Small Cost 


MAN 
JOB 


Automatically unload and unscramble all size cans, 202-404 inclusive, with 
this one-man-operated combination. Gentle handling of bright cans is its 
virtue. For complete information write or phone 190. 


Ask about the NEW—Shuttleworth CASE-PACKER, too. 
Designed by Canners for Canners. 


SHUTTLEWORTH MACHINERY CORP., 
Warren, Indiana 
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ASPARAGUS 

Calif., Fey., All Gr., No. 300 
Colossal 3.40-3.50 
Mammoth ...... 
Med.-Small 

Gr. Tip & Wh. Colossal. -3.00 
Med.-Small 2.90 

Tri-St. Fey., All Gr., No. 300 
Colossal 3.50 
Mammoth 3.45 
3.40 


Mid-W., Fcy., All Gr., Cuts & Tips 
No. 8 02. TTT TTT 


No. 1 Pic. ......-- 
No. 300 . 2.15 
No. 10 ...... --12.00-12.25 


BEANS, Stringless, Green 
t 


Eas 
Fey., Fr. Style, 8 oz. ....1.02% 
Fey., Cut, Gr., No. 303. .1.40-1.50 
Ex. St., Cut Gr., 
No .. 1.27 2-1.30 
N 7.25-8.00 
St., Cut, No. 303 1.22%-1.25 
Wax, Fcy., Wh., 3 sv., 

Cut, 3 sv., No. 303 ....... 1.60 

8.75-9.00 
Ex. St., Cut, No -1.40 
7.25-8.00 
3t., Cut, No. 303 ........... 1.30 
Di ‘ 6.75-7.00 
Mid-West 
Gr., Wh., Fey., No. 303. .1.80-2.75 
Fey., Cut, No. 303 ...... 1.40-1.45 
No. 
Ex. No. 303 1.25-1.40 
No. .7.75-8.50 
Std., ou. No. "303, 1.12%-1.15 
Wax, Fcy., Cut, 3 sv., 
9.00-9.25 
4 sv., No. 303 ........ 1.35-1.45 
Ex. Std., No. 303 .......1.25-1.45 
No. 6.50-6.75 
South 
Fey., Wh. Gr., No. 303......- 1.75 
Fey., Cut, Gr. , No. 303. -1.35-1.40 
Ex. Std., No. 303.. -1.25-1.30 
7.00 
Std., No. 303 .......... 1.10-1.25 
©. 10 --6.25 
Blue Lakes 
Fey., Vert. 3 sv., No. 303... .2.35 
4 sv., No. 303 ....-ceeeeee 2.20 
Fey., Cut, 3 sv., No. 303...1.77% 
BRO. 20 9.50 
4 sv 1.65 
Ex. Ra *s sv., No. 303....... 1.45 
BEANS, LIMA 
East 
Fey., — Gr., No. 303. .2.50-2.60 
Small, No. 2.00-2.10 
Medium, No. 303 ........+6. 1.90 
Ex. Std., G.&W., No 303. .1.40 
No. 10 9.50 
Mid-West 
Fey., Tiny Gr., No. 303. .2.25-2.50 
No. 13.75-14.00 
Small, No. 303 ....... 2.00-2.10 
BO. BO: 12.00-12.25 
a No. 303 ... 1.90 
11. 00- is. 50 
Std., Gr. & W., No. 303 ...1.45 
BEETS 
East, Fey., Diced, 
1.05-1.10 
Fey., Sliced, No. 303 ....1.10-1.30 
Midwest, Fey., Sl., 8 0z. ....—— 
No. 303 ... -1.10 
Diced, No. 303 ........ceesee 1.00 
CARROTS 
East, Fey., Diced, No. 303 1.25 
6.50 
6 


NED FOOD PRICES——_ 


Mid-West, Diced, 


6.75-7.00 
conn 
East 
W.K. & C.S. Golden 
Ex. Std., No. 303 ......1.25-1.50 
»-7.50-7.75 
Shoepeg, Fey., No. 303 ..1.65-1.75 
9.50-10.00 
Ex. Std., Bia. SSS 
Midwest 
W.K., C.S., Gold., Fey., 
No. 1.40-1.45 
No. 10 7.75 
6.50-6.75 
Co. Gent., W.K. & C.S. 
Ex. Btd., No. 303 .....0 1.35-1.45 
BD 
PEAS 


East Alaskas 


2.50-2.60 
1.27% 
3 No. 303 ...... 1.60-1.62% 

Ex. Std., 2 sv., No. 303. .1.40-1.50 
8.00-8.25 
7.00-7.7 

Std., 3 sv., No. 303 . 
4 sv., No. 303 ° 
Pod Bun, No. 
No. 10 


East Sweets 
Fey., Pod Run, No. 303. .1.35-1.40 
7.2 


5 
me Boy 1.15-1.25 
No. 10 -7.00-7.25 
Midwest Alaskas 
Fecy., 1 sv., 8 oz. -1.60-1.70 
-13.25-13.75 
2 1.45 
Ex. Std., 3 sv., 8 oz. .... .85-.90 
3 sv., "No 303 1.25-137% 
1.17 %-1.20 


Std., 3 sv., 8 oz. 
3 sv., No. 303 ......1.17%-1.20 


3 av., No. 10 .........%.00-7.25 
BOB. ene eee -75-.77% 


Mid-West Sweets 
Fey., 3 sv., No. 303 ....1.45-1.50 


Fey., 4 sv., No. 303... .1.30-1.35 
Ungraded, "No. "303 
7.50-7.75 
Ex. Std., 3 sv., No. 303 1.25-1.37% 
7.50-7.75 
4 sv., No. 303 ...1. “Ss 22% 
6.50-7.00 
Ungraded, No. "303. 17%-1.22% 
«+. +-6.50-7.00 
Std., Ung., No. 303....1.10-1.12% 


PUMPKIN 


5.90-6.00 
SAUERKRAUT 
Midwest, Fcy., No. 303 ...1. 
6.80 
SPINACH 
Tri-State, Fcy., No. 303...... 1.45 
2.10 


6.50-7.00 
No. 2% 


o. 10 

No. 303 1.17% 

4.80-5.10 


SWEET POTATOES 


9.75-10.50 


7.75-8.00 


TOMATO 


19.25 


East, Fey., 14 oz. 
10 


TOM ATO PASTE 


No. 10 (per doz.) 26% 
TOMATO PUREE 


East, Fey., "1.045, No. J 
7.00 


APPLE SAUCE 
East, Fey., No. 303 ... 


APPLES (East) 


8.P. Pie, No. 10 
Fcy., Wh. Peeled, No. 2%. 
0 


BLUEBERRIES 


R. ‘Ss. P., Water, No 303. 
No. 10 11 

R.A., Fey., No. 2%..... 
No. 10 


GRAPEFRUIT SECTIONS 
Fla., Fey., No. 303....1.70-1.77 
Fey., Citrus Salad, 


PEACHES 

Calif., Cling Fey., No. 303...1.85 
10.00 

No. “303 1.65-1.67 
2.47% -2.52! 
No. keke 9.25-9.50 

Mo. BOB 1.50-1.60 
2.32% -2.35 

Elberta, Fey., No. 2% ..2.75-3.00 

PEARS 

Fey., No. 303 ...... 
3.50 

Choice, No. SOB. 
3.00-3.15 

sta. 1.85 


PINEAPPLE—Per case 
(Toll & Wfge. extra) 


Fey., Sl., 24/2....6.95 
Crushed, “2472 5.60 
Choice, Sl., 24/2 .....0. 

std, Halt 24/2 5.10 


PLUMS, PURPLE 
N.W., Fey., No. 303 ........1.60 
NO. 


Choice, No. 303 
INO. 
No. -7.00 
JUICES 
APPLE 
Midwest, 1 qt. gl. ..... + 2.00-2.15 
CITRUS BLENDED 
1.37%-1. 
GRAPEFRUIT 
1.30-1.35 
ORANGE 
1.40-1.55 
3.60 


PINEAPPLE—Per Case 
Hawaiian, Fey., 24/2 ........2.70 


TOMATO 
East, Fey., No. 2 ......1.15-1.20 
Mid-West, Fcy., No. 2 1.20 
Calif Fey., No. 2 1.15-1.174 
FISH 
SALMON—Per Case 48 Cans 
Alaska, Red, No. 1T........ 37.00 
Med., Red, No. 1T 30.06 


P.S. Sockeye, ....24.00-25.0( 
Pink, Tall, No. 1 -24.00-25.00 


Chum, Tall, No. 1 ...... 622.00 

SARDINES—Per Case 

Calif., Ovals, 24/1’s ...... 4.00 

Ovals, 48/1°B 8.00 

No. 1 T., Nat. 


Maine, 4% Oil Keyless . .8.50-9.00 
Oil Key Carton ........— 


SHRIMP-Dev. 4% oz. per doz. 


6.0! 
Medium .......++6- 
4.40-4.54 


TUNA—Per Case 
Fcey., White Meat, %4’s .....14.50 
Fey., Light Meat, s..10.25-10. 
Grated 
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CHIN 
Cali 
N 
N 
ND 
TOMATOES 
Tri-States 
Ne Ex. Std., No. 303 .....1.50-1.55 
Mid-West, Fcy., No. 1 ......1 
No. 2% 
No. 10 
Calif., Fey., S.P., No. 303....1.75 
a Ozarks, Std., No. 303 ........1.35 ‘ 
Mid-West, Fey., 14 oz. ......1. 
(Per Case) 
pas Calif., Fey., 96/6 oz. ........7.20 | 
eet No. 10 (per doz.) 26° ..11.60 
No. 10 (per doz.) 30°) ..12.85 
Mid West 
valit., Fey., 1.06, No. 303 ...1.50 
No. 10 
Mid-West, Fcy., 1.045 
FRUITS 
Calif. (gravensteins) 
Choice, No. 303 ........1.25-1.30 
APRICOTS 
Choice, No. 2% ........3.15-3.25 
55-10.90 
12.00 
4.15 
-13.90 
FELL 
ee M vest i N 2 1.55-1.60 c 
4 COCKTAIL 
Choice, No. SOB 


